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ince 1953 the Intercollegiate Studies Institute (ISI) has been teaching future leaders the timeless
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along with donors and subscribers who as a group are well above average in income and education.
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MODERN AGE

ounded in 1957, Modern Age has long been recognized as “the principal
F quarterly of the intellectual Right.” In its inaugural issue, Russell Kirk out-

lined the journal’s perspective: “Our purpose is to stimulate discussion of
the great moral and social and political and economic and literary questions of the
hour, and to search for means by which the legacy of our civilization may be kept
safe.” Modern Age’s consistent dedication to this purpose has played an important
part in the postwar conservative intellectual revival. Editor: R. V. Young.
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