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May 3/13 3/16 412 1j3 Page 2 960 g 910 2 ggg 2 815
1/4 Page 700 665 600
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1/3 page (3 COIUMNS) ..o 6.9375" x 3.375" Four Color
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<> Printed web offset, 60# Matte body, 7 pt. Sterling Matte cover

< Perfect binding Terms and Regulations
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Readership

Well educated, well read, well off, and religiously engaged, FIRST
THINGS readers share a singular interest in the issues at the cross-
roads of religion, ethics, and public life.

<> College-educated readers
94% have attended college
74% have completed post-graduate work
31% have Ph.D.s

<> Professionals with influence
68% belong to professions that bear directly on the education of
others: clergy, teachers, professors, editors, and writers

<> Reading is favorite leisure activity
Reading is top leisure activity among subscribers:
—read an average of 2.5 books per month
—T71% of subscribers buy 10 or more books per year
—spend an average of 3.5 hours with each issue
—48% of subscribers own 3-readers
—64% of subscribers read all 10 issues last year

<> High-income households
40% have average income of $100,000 or more
75% have average income of $50,000 or more

<> Leaders who have impact
49% have leadership roles in their churches or religious
communities

<> Active consumers
Bought an average of 37 items by catalog or internet in 2013

FIRST THINGS readership survey was conducted in 2013.

Comments

“Our most vibrant journal...”
—New Criterion

“The most important vehicle
for exploring the tangled web
of religion and society.”
—Newsweek

Publishing Information

<> Subscription Price: $39
<> Single-Issue Price: $4.95
<> Frequency: 10 times per year
Double issues for June/July and August/September

R P Published by The Institute

on Religion and Public Life

FIRST THINGS
35 East 21st Street, Sixth Floor
New York, NY 10010

Editorial

FIRST THINGS is America’s premier journal of religion and public life.
It begins with the premise that to understand American society—and
where it is headed—it is necessary to understand its religious life
and values. FIRST THINGS' broad coverage of religious and cultural
issues encompasses politics, economics, ethics, education, science,
and literature and the arts. Though concerned with issues of great
seriousness, FIrsT THiNGs is lively, readable, and entertaining.

FIRST THINGS is for Catholics, Protestants, Jews, Muslims, and more.
We make a point of being ecumenical and interreligious, engaging all
the questions pertinent to “religion, culture, and public life.”

History

The founding editor in chief of FIRST THINGS was Richard John
Neuhaus, theologian, celebrated public intellectual, and author of
many books, including the groundbreaking The Naked Public
Square. Father Neuhaus died in January 2009 leaving a legacy of
reinvigorated religious debate in our public life.

Features

<> Areadership of the most influential opinion leaders in America.

<> The largest subscriber base of any ecumenical journal of ideas in
the country.

<> An unprecedented journal that puts its readers in the center of the
critical debates about the role of religion in America.

<> The most authoritatinve editors, editorial board, and contributors
of any magazine concerned with religion and its public impact.

<> Serious, involved readership interested in a broad spectrum of
books, magazines, and journals.

<> Puts your products before a unique audience of widely educated
and active readers.

Editorial Personnel

<> R.R.Reno/ Editor

<> Mark Bauerlein / Senior Editor
<> Matthew Schmitz / Deputy Editor
<> Lauren Wilson / Managing Editor

Advertising Representatives

Publishing Management Associates, Inc.
129 Phelps Avenue, Suite 312

Rockford, IL 61108

Phone 815.398.8569

Fax 815.398.8579
firstthingsadsales@pma-inc.net
www.pma-inc.net

Publisher

The Institute on Religion and Public Life
35 East 21st Street, Sixth Floor, New York, NY 10010

Phone 212.627.1985
Fax 212.627.2184
www firstthings.com




