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Inspiring college students to discover, embrace, and advance the
principles and virtues that make America free and prosperous

ince 1953 the Intercollegiate Studies Institute (ISI) has been teaching future leaders the timeless
principles that make America free and prosperous—the core ideas behind the free market, the
American Founding, and Western civilization that are rarely taught in the classroom.

Today, ISI has an extensive nationwide network of the brightest conservative college students and
professors, as well as alumni, donors, and subscribers who as a group are well above average in income
and education.

IST is a nonprofit, nonpartisan, tax-exempt educational organization. The Institute relies on the finan-
cial support of the general public—individuals, foundations, and corporations—and receives no funding
or any other aid from any level of the government.
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Humane Economy Restored

ounded by Russell Kirk in 1957, Modern Age is, in the words

of historian George H. Nash, “the principal quarterly of the

intellectual right.” University of Oklahoma scholar Wilfred
McClay calls it “required reading for those who want to engage
conservative thought at a high level.” Now under editor Daniel
McCarthy, Modern Age is in a position to attract the leading thinkers
from all along the conservative spectrum to apply timeless principles
to the specific conditions and crises of our age.

PRINT RUN: 6,000

CIRCULATION: 2,000 mailed to paid subscribers. The balance is sold on newsstands across the country and
distributed to ISI faculty and student members.

COST: $30 for one year (four issues); $54 for two years

FREQUENCY: Spring, summer, fall, and winter
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